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Why we test messaging
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Understanding how audiences will respond to communications



The project
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∎Project objective: 
identify a rallying cry 
or rallying cry 
indicator for GPE

Secretariat 
commissions 
research

∎GPE shared relevant 
data and materials 
with Brunswick

∎Brunswick 
developed content 
for Phase 1 testing

Content 
development

∎Three focus groups 
conducted in 
London, Paris and 
Tokyo with ‘policy 
influencers’

∎Content refined for 
Phase 2 testing

Phase 1: Focus 
groups

∎Global online survey 
conducted in 8 
countries 

∎Quantitative testing 
of statements

Phase 2: survey 
research

∎Findings presented 
to the GPE Board of 
Directors and 
decision taken on 
GPE’s Rallying Cry

∎Full report delivered 
w/c 14th September

Delivery of 
findings

June September



Key findings



Research approach
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Phase 1: Focus groups Phase 2: Survey research

3 countries
UK, France, Japan

Policy influencers

28 statements

8 countries
UK, France, Germany, US, Japan, UAE, 
Morocco, South Africa

10,826 responses 
N=1,000/2,000 per country

16 x rallying cries
16 x rallying cry indicators



Key findings: focus groups
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Simplicity and clarity Simple statements and single statistics work best. Avoid being too 
technical

Learning or literacy

Children – not teachers

All children or girls 

Relatability

Sector terminology confuses

The broad concept of children learning works, as does literacy – a clear 
and understandable concept.

Focusing on children feels right. Focusing on teachers misses the main 
issue. 

Statements focusing on all children resonate. Statements focusing on girls
can resonate strongly too. 

Relatable to audiences as adults, as parents or to memories of being 
schoolchildren themselves.

Terms such as ‘foundational learning’, ‘cognitive skills’ and ‘minimum 
proficiency levels’ limit effectiveness.
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Mean
All children deserve to go to school ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 70
Education is the most important investment a country can 
make in its people ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ 67

All children should be able to read ✔ ✔ ✔ ✔ 65

Education lifts future generations out of poverty ✔ 63
Reading and writing are the building blocks of a brighter 
future ✔ 62
If a child is denied the opportunity to learn, they are denied 
the opportunity to succeed ✔ ✔ ✔ 61

Educating girls leads to a better future for everyone ✔ 60
Educating girls means healthier and wealthier generations of 
the future ✔ 55

If a child knows how to read, they know how to learn 55

There should be no barriers to learning in the classroom 52

If a child can’t read, they can’t succeed 49
If a child can’t read by 10, they will face a lifetime of lost 
potential 49

All girls should have 12 years of education 48

If girls are learning, then a nation is learning 48

If a child can’t read by nine, they’ll face a lifetime of illiteracy 39

Could you learn in a class of 60? 23

Rallying cry statements 

Tick marks denote top 3 statements based on composite score (combination of 3 metrics tested). Where more than three ticks are shown per country, this reflects multiple statements 
being ranked joint third. 
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Mean
One in five children around the world are still out of school. ✔ ✔ ✔ ✔ ✔ ✔ 60

Close to 260 million children around the world are still out of school. ✔ ✔ ✔ ✔ ✔ 59

130 million girls around the world are still out of school. ✔ ✔ ✔ ✔ 59
More than half of children in developing countries cannot read 
proficiently by age 10. ✔ ✔ ✔ ✔ 58
An estimated 52% of girls in developing countries cannot read 
proficiently by age 10. ✔ ✔ ✔ 57
Over 90% of children in developed countries can read and understand a simple 
text by age 10 – compared to only 10% of children in the poorest countries. ✔ ✔ ✔ ✔ 56
Every day, 170,000 children around the world reach their 10th birthday 
and are unable to read proficiently. 56
For every 100 girls in the United States, 89 will complete high school, 
compared to just 13 in the world’s poorest countries. ✔ ✔ 55
An estimated 53% of children in developing countries cannot read 
proficiently by age 10. ✔ ✔ 55
305 million girls around the world won’t receive the 12 years of 
schooling that all children deserve. ✔ ✔ 55
In developing countries, more than 70% of children in rich families can 
read, but less than 10% of the poorest children can. 52
It costs $1.25 a day to send a child to school – less than the cost of a 
notebook. ✔ ✔ ✔ 52
It costs less than $350 to send a child to school for a year, less than the 
price of an iPhone. ✔ 51
If all girls received 12 years of quality education early childbearing could 
be reduced by three quarters. ✔ ✔ ✔ 51
If all girls received 12 years of quality education infant mortality would 
be cut in half. ✔ 44
In countries affected by fragility and conflict, each trained teacher has 
an average of 68 students. 43

Indicator statements 

Tick marks denote top 5 statements based on composite score (combination of 3 metrics tested). © BRUNSWICK GROUP 2020 9
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Results and 
recommendations



Results
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Top rated rallying cry statements

All children deserve to go to school

Education is the most important investment a 
country can make in its people



Results
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Top rated rallying cry indicator statements

One in five children around the world are still out of school.

Close to 260 million children around the world are still out of 
school.

130 million girls around the world are still out of school.

More than half of children in developing countries cannot read 
proficiently by age 10.

An estimated 52% of girls in developing countries cannot read 
proficiently by age 10. 



Recommendations
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One in five children around the world are still out of school.

Close to 260 million children around the world are still out of 
school.

130 million girls around the world are still out of school.

More than half of children in developing countries cannot read 
proficiently by age 10.

An estimated 52% of girls in developing countries cannot read 
proficiently by age 10. 

Recommended rallying cry indicator statements



Recommendations
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Rallying cry plus supporting indicator

All children deserve to go to school…

…but close to 260 million children around 
the world are still out of school.

…but 130 million girls around the world are 
still out of school.

Education is the most important 
investment a country can make in its 

people… …but an estimated 52% of girls in developing 
countries cannot read proficiently by age 10. 



Discussion
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One firm.
Globally.

Abu Dhabi
Beijing
Berlin
Brussels
Chicago
Dallas
Dubai
Frankfurt
Hong Kong
Johannesburg
London
Milan
Mumbai 
Munich
New York
Paris
San Francisco
Sao Paulo
Shanghai
Singapore
Stockholm
Tokyo
Vienna
Washington, D.C.


	Global Rallying Cry Findings and Recommendations
	Why we test messaging
	The project
	Key findings
	Research approach
	Key findings: focus groups
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Results and recommendations
	Results
	Results
	Recommendations
	Recommendations
	Discussion
	Slide Number 17

